GIOVANNA CRISTOFARO DE SOUZA

Marketing, Communications and Public Relations Professional

CONTACT

Address:

099 SW 1st Ave

Miami, FL 33130

Phone:

(305) 609-5924

Email:
giovannaclsouza@gmail.com
Website:
giovannaclsouza.wixsite.com
/website

Linkedin:
www.linkedin.com/in/
giovannaclsouza

SPECIALIZATIONS

- Project management

- Marketing strategy

- Content development

- Corporate communication
- Event planning

- Data research and analytics
- Graphic design

- Social media strategy

- SEO and Google Analytics

TECHNICAL SKILLS

Photoshop

InDesign

Illustrator

HTML/CSS JQuery
Microsoft Office Programs
SPSS

ADPlus by Telmar

Google AdWords

Constant Contact

LANGUAGES

Portuguese - Native
English - Fluent
Spanish - Fluent

ADDITIONAL
INFORMATION
Citizenship:

Brazilian
Italian

As a native Brazilian and Portuguese speaker, with fluent English and Spanish, | have specialized in creating
and adapting corporations' brand image and positioning according to different cultures. Self-starter and
results-driven marketing and public relations professional, with proven history of leadership, project
management, and strong communication dynamics. Skilled at building and deploying tactical approaches in
regional markets, ensuring consistency with global strategy and goals.

WORK EXPERIENCE

MARKETING & COMMUNICATIONS COORDINATOR
MARKETING & COMMUNICATIONS ASSISTANT
VIP Universal Medical Insurance Group (VUMI®) - Miami, FL

May 2020 - Present
Feb 2019 - May 2020

- Write all press releases and communication announcements for Brazil in Portuguese and English

- Help maintain the organization's corporate image and positioning, adapting it to the Brazilian culture, by directing
the team of designers in the U.S. and LATAM to deliver effective materials

- Work closely with department heads and staff, such as the Director of Sales and the Account Manager for Brazil, to
determine budgets, contracts, strategies, and incentive programs for the Brazilian market

- Develop and implement marketing strategies tailored to the Brazilian target audience, ensuring consistency with the
brand identity and the businesses’ specific goals for this market

- Responsible for all in-country and remote corporate events associated with the Brazilian market, negotiating with
and managing third-party contractors overseas to ensure success and ROI

- Perform market research studies for the Brazilian market and analyze findings to understand the customer, spot
trends, market growth opportunities, and areas for improvement

ADVERTISING ASSISTANT
Wonderful Agency - Sao Paulo, Brazil

Sep 2016 - Aug 2017

- Managed the agency's social media accounts in various platforms by creating content and analyzing reports

- Performed research on consumer trends and market conditions providing recommendations for future strategies

- Participated in brainstorming and planning meetings with Account Managers for the development of clients' campaigns
- Worked along with the Creative Department performing graphic design and content development tasks

- Provided support to the Account Director in servicing and managing multiple client's accounts

ADVERTISING INTERN
Magnacom Worldwide - Miami, FL

Jun 2016 - Aug 2016

- Worked closely with the Account Manager, assisting on daily advertising and public relations activities

- Developed content and design for client's presentations as well as sales collateral materials

- Conducted market research on competitor's marketing and sales strategies to provide creative alternatives and
proposeimprovements on the company's current strategies

- Provided support to social media and public relations efforts, operating within budget limits and preparing reports
- Performed client follow up and reported it to supervisors, helping on the maintenance of accounts

EDUCATION

UNIVERSITY OF MIAMI - Miami, FL

BS in Communication - Major in Advertising Account Management
Minor in Marketing and Spanish

Aug 2015 - May 2020
GPA: 398 / 4.0

- Graduated Summa Cum Laude (top 5% of the class)

- President's Honor Roll, Provost's Honor Roll, Deans List (2015, 2016, 2017, 2018, 2019)

- Received the "The José A. Balseiro Hispanic Literature Scholarship Award 2020"

- Selected for the M. Shanken Experience in New York City (Spring 2020)

- National Student Advertising Competition (NSAC) by the American Advertising Federation (Spring 2020)
- Vice President of Marketing at the Brazilian Student Association at the University of Miami (2018-2019)
- Kappa Tau Alpha (honor society of academic excellence in journalism and mass communication)

RELEVANT COURSEWORK
Integrated Marketing Communication / Business of Account Management / Advertising Strategy /Social Media Strategy and Analytics /
Graphic Design / Public Speaking / Communication Ethics / Media Planning and Buying / Programming / Advanced Copywriting





